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FMCG Peknama n PR BaHkn IT Puteiin
MecTto paboThbl:
11% KoMnaHuu:
° u Co6CTBEHHbIN BU13HeC
Acronis Jacobs Douwe Egberts Sony Pictures Television
All We Need Leroy Merlin Tetra Pak
25% . Pocemickas Beiersdorf Magram MR Tréhmer Production
KoMnaHms Coca-Cola HBC Mondeléz WAHL
Danone Orangesoft Wavemaker
Estée Lauder PepsiCo BeiMnenkom
Ferrero Puig MTC 6aHk
 MexayHapoaHas GSK Skill Shirts Axpexc.Takeu
KOMMaHMs
3aHMMaeMble No3nLmu:
HanpaBneHue 6u13Heca:
Brand&Communications Specialist EpeH,EI,-MeHe,D,)Kep
Junior media planner SMM-cneumanucT Project manager
36% |l Mnagwmm OpeHa-MeHemKep Demand planning specialist
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= B2B “ p PykosoguTtens Hanpaenexns CRM  AccpcteHT oTnena MapkeTuHra
=B2C Product marketing executive MapKeTI/IHI'-MeHe,EI,N(ep

MapKeTONOr  PR-creumanicT ACCUCTEHT 6pera-Meremkepa
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