MATMCTEPCKAA MPOITPAMMA «MAPKETWHI »: BbINYCK 2019 TOOA

B 2019 roay 4 O
NporpamMMy 3aKOHUMIUN yenoBek MapKeTUHroBble AenapTaMeHTbl KOMMNaHUN B chepax:
o
20% 80% > ®
1
FMCG Peknama u PR BaHku IT Pureiin

MecTto pa6oTbl:

1% . KoMnaHuu:
= COBCTBEHHbIN
6usHec
Sony Pictures Television, GSK, WAHL, Puig, Tetra Pak,
® . Leroy Merlin, Wavemaker, PepsiCo, MTC 6aHk, Danone, Acronis,
25% = Poccwiickas e I T M YR
TGIETTE ondeléz, BoiMnenkoM, Beiersdorf, AHgekc.Takcu, Magram MR,
Coca-Cola HBC, Estée Lauder, Orangesoft, Ferrero,
Tréhmer Production, Jacobs Douwe Egberts, Skill Shirts,
= MexxayHapoaHas All We Need
KOMMNaHuA
3aHMMaeMble No3ULUu:
HanpaBneHue 6usHeca:
Brand&Communications Specialist EpeH.u-MeHe,u)Kep
Junior media planner SMM-cneunanucTt Project manager
36% MJ'Ia,ClLLIVIIZ 6peHn-MeHen>Kep Demand planning specialist
=B2B PykoBoauTens HanpasneHus CRM AccycteHT oTaena MapKeTvHra
=B2C Product marketing executive MapKETMHF-MeHeD,)Kep

MapkeTonor PR-cneumannct ACCUCTEHT 6peHa-MeHemKepa

CTapLuuint MeHeaXKep No MapKeTUHIy GU3HeC cerMeHTa [JupekTop



