MAI'MCTEPCKAA NMPOITPAMMA «MAPKETWHI »: HABOP 2019 TOA

B 2019 roay Ha 5 0
nporpamMmmy rnoctynuin yenoBek
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= [1a, full-time

= [1a, CTaXXUpoBKa /
part-time

= HeT, HO 9 ULy paboTy

= HeT, 9 He uwy paboTty

= ipyroe

Hamnbonee nHTepecylowmm Tpek
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= bpeHa-MeHeKMEHT

= HeMpoMapKeTUHr

= YnpaBneHue

npoaaxamu

= [loKa He MOry cKa3saTb

MATMCTEPCKAS NMPOrPAMMA

Ha nporpaMMy noctynuim 6akanaspbl

Cbl4yaHbCKUI YHUBEPCUTET
Poccusa MHOCTPaHHbBIX A3bIKOB
Kutanm HaHKMHCKWI Meparornyecku
YHuBepcuteTt
CTpPaH KasaxcTaH BY30B TAHbU3MHLCKUIA YHUBEpPCUTET

NHOCTPaHHbBIX A3bIKOB
Kutas

MI'Y nmenn M.B. JTomoHOCOBa
HWY BLUS
BABT

DUHAHCOBbLIN YHUBEPCUTET
PAHXuIC

P3Y umeHun I.B. MNnexaHoBa
MI'OA nmenn O.E. KyTtaduHa

BY30B . .
KOXxHbIN DepepanbHbll YHUBEPCUTET
Poccum Bonrorpaackui FocynapcTBeHHbIN TeXHUYECKUN YHUBEPCUTET
Ydhumckum NocypapctBeHHbIM HedbTaHOM TexHUnYecknn
YHuBepcutet
DKOHOM Coudak NCAA
dOMM Kypdak DUAP
BLLUB ML3 NcThak ‘
thakynbTeTOB ory BLLIM
mMry

Cdepbl npodecCUoHaJIbHbIX UHTEPECOB

- npaenexue n DKaMu o
Kpocc-ky/IbTypHbIE KOMMYHUKaLIUK YnpaBneHue npopaxal TeopHsi NPUHATUS peLeHmit

7 Oco3HaHHoe noTpebneHne
MexxayHapOaHbIM MAPKETUHT ©
Tinneps mmenmin | 1OBEAEHNE NOTPEOUTENEN

SMM COBbITUAHBIN MAPKETUHT
Typ|/|3M MapKeTVIHF BrieyaTneHun MapKeTVIHI’OBbIe ncenegopaHusa
MapKeTNHIOBEIE KOMMYHKALMM BDGHﬂ,'MeHe,ﬂ,)KMeHT MNHAYCTPUSi POCKOLLIN
HenpoMapKkeTuHr PR TeppuTopHanbHbIi 6peHanHT NHTepHeT-MapKeTUHr

CTpaTernueckuii MapkeTuHr MapkeTunr B chepe moap! HR-6peHanHr



MAI'MCTEPCKAHA NMPOITPAMMA «MAPKETWHI»: BbINYCK 2019 TOOA

MATMCTEPCKAS NMPOrPAMMA

B 2019 roay 4 0
nporpamMMmy 3aKoOHYUInN yenoBek OTpacnu u cohepsbi:

20% 80%

n ap.
FMCG Peknama u PR BaHku IT Putenn
KapbepHble TPaeKTOPUU BbiNMYCKHUKOB:
1% KoMnaHuu:
= CO6CTBEHHbIN
6Uu3Hec
Sony Pictures Television, GSK, WAHL, Puig, Tetra Pak,
Leroy Merlin, Wavemaker, PepsiCo, MTC 6aHk, Danone,
25% = Poccuiickas .

= ' Acronis, Mondeléz, BbiMnenkom, Beiersdorf, AHpekc.Takcu,
KOMMNaHus % X
Magram MR, Coca-Cola HBC, Estée Lauder, Orangesoft,

Ferrero, Tréhmer Production, Jacobs Douwe Egberts,

= MeXxayHapopaHas Skill Shirts, All We Need
KOMMaHusa

3aHuMaeMble No3nLUn:
HanpaBneHua 6usHeca:

Brand & Communications Specialist BpeHa-MeHemxep
Junior media planner SMM-cneuvannct Project manager
36% =% Mnaglinm 6peHa-MeHeoKep Demand planning specialist
= B2B n PykoBoauTeNb HanpaeneHus SRM- AccucTeHT oTaena MapkeTuHra
= B2C - Product marketing executive MapKeTUHIr-MeHeXxep

MapKeToNor  pPR-creunanucT ACCUCTEHT BpeHa-MeHedxepa

CTapLLIMl;l MeHeKep No MapKETUHIY BU3HEeC cermMeHTa OupekTop



