MapkeTuHroBble
nccnepoBaHus-1

®UNO npenopaBatens
Frannuknin Ebmm bopucosny
LUenb ocBoeHMa ANcumnanHbl

BoopyxuTtb caywatens 3HaHUMSMM U HaBblkamy, MO3BOASIOWMMM €My OpraHWM3oBaTb
3QPeKkTMBHYIO MHOOPMALMOHHYIO MOAAEPKKY Mpouecca MPUHATUS Pas3IMYHOro poja
H6U3HeC-peLLeHNiA.

KpaTKOE coaepikaHmne gNCUUNJINHDI

Tema 1. Ha3HaueHue, O6LLI,aF| XapakKTePUCTUKa «" KJ'IaCCVIq)VIKaLI,VIFI MapKEeTUHIoBbIX
nccnefoBaHUm. HauyanbHble 3Tanbl KOMMNAEKCHOTO MapKeTUHroBoro nccnegoBaHmA

Tema 2. Tnyeckme acnekTbl MapKeTUHIOBbIX UCCAeA0BaHWN

Tema 3. NonckoBble MapKeTUHIOBbIE NCC/IeA0BaHMA

Tema 4. OnucatenbHble MapKeTUHIOBbIE NCCIeA0BaHMA

Tema 5. lNprunHHBbIE CCnepoBaHUA

Tema 6. MapkeTuHrosble LKabl

Tema 7. Pa3paboTka aHKeT 1 ¢opM perncrpaumm pesynbtaTtoB HabatoAeHW i
Tema 8. MeTozbl NOCTpOeHMA BbIGOPKM

Tema 9. MNpuHLKUNBI OpraHM3aLmn N NPOBeAEHNS NOAEBbIX paboT

Tema 10. MNoarotoBka 1 nepBmnyHaa obpaboTka faHHbIX. Ba3oBbI aHaNN3 AaHHbIX
O6wan TpyA0eMKOCTb AUCLUNIUHDI

3 3ayeTHble egnHMLbl, 108 akageMmnuecknx 4acos.

NTOroBbIN KOHTPO/Ib MO AUCUMMAVHE NMPOBOAUTCA B GOPME KOMMbIOTEPHOro TecTa,
pa3paboTaHHOro aBTOPOM JaHHOM MPOrpaMmbl U UMUTUpPYOLLEro Urpy «KTo xoueT cTatb
MUAIMOHepOoM». WToroBasa oueHka ¢ BecoM 0,6 yuuTbiBaeT pe3yabTatbl Tecta (C
3aTpaTMBLUMMK Ha TecT 6onee 30 MMHYT NpoBOAMUTCA eLLé n cobecegoBaHme). C Becom 0,4
yUYMTbIBaETCA OLleHKa 3a JOMallHee 3ajlaHne, COCToALLLee B aHan3e JaHHbIX M MOArOTOBKe
OT4YéTa MO JaHHbIM peanbHOro onpoca.
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