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MATMCTEPCKAS NMPOrPAMMA
HanpasneHue «MeHeoKMEHT»

Llenbto MarucTepckoit nporpamMmel SBASETCS NOATOTOBKA CMELMaNMCTOB, 06/1aAatoLLMUX COBPEMEHHbIMU
MEXANUCLMMIIMHAPHBIMKM 3HaHUAMMU B cepe NpoBeileHUsl MapKETUHIOBbIX MCCNIe0BaHUi (B TOM uucne
HeiipOMapKeTUHra), 6peH-MeHeM)KMEHTa 1 NPOAAXK.

MporpaMma npennonaraeT akTMBHOE BHeAPEHME B y4ebHbIi npoLecc npakTuieckoi coctasnstowei. CryaeHTbl
3HAKOMSTCS C MPAKTUYECKUMM KEMCaMM U3 POCCUIACKOTO U 3apybexHOro MapkeTUHroBOro onbiTa. B peanusaumm
nporpamMMbl NPMHUMALIOT y4acTMe NpencTaBUTeNN POCCUIMCKMX M 3apybexKHbIX KOMNaHuii, Takmx kak Nestle, L'Oreal,
Puig, P&G, LVMH; uccnepnosatenu n3 Nielsen, TNS, Bain&Company; npakTukytoLme KoHCynbTaHTbl U3 McKinsey u
CneunanuncTbl N0 MapkeTUHrOBbIM KOMMYHUKALMAM M3 KpeaTuBHbIX areHTcTB BBDO, Saatchi & Saatchi.

[porpamMma faeT BO3MOXHOCTb CTyeHTaM CNyLIaTh NeKLMU Ha aHIIMIACKOM 3biKe OT MPUINALLEHHbIX 3apy6exHbIX
3KCNepToB B 0611aCT MapKeTUHra. MexdakynbTteTckuil nakeT «HelipoMapKeTUH» peannsyeTcs COBMECTHO C
ncuxonormyeckmum dakynstetom MY numenn M.B. JlomoHocosa.

@ obs3aTeNbHble AUCLMMINHDI

YYEBHBIU ITAAH

1 TPUMECTP: ceHTa6pb - fekabpb 2 TPUMECTP: aHBapb - MapT 3 TPUMECTP: anpensb - UioHb

YnpasneHyeckas 3KOHOMMKA ¢ MapkeTuHrosble 7 MapkeTuHroBble
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opraHVIBaLIMOHHOG
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OnvH MexdaKynbTeTCKMi
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HayuHo-uccnenoBatenbckas
pabota

VUV QS

4 TPUMECTP: ceHTa6pb - Aekabpb

nccnenoBaHua 1

& CTpaTernyeckuin MapkeTuHr
(aHrn.)

@7 COBpeMeHHbIeTeXHOﬂOrMM
dHanm3a AaHHbIX
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cmyoeHma
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6 TPUMECTP: anpenb - UoHb

&7 MapKeTuHroBble
KOMMYHMKaLMK

7 VIHTEpHET - MapKeTUHr

AucyunnuHsl no-es16opy
cmyoeHma
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pabota
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7 Mpaktvka

@ Hay‘-IHO-MCCne,ELOBaTeﬂ bCKasa
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7 TocynapcrseHHas utorosas

arrecraumna



ﬂ% OCLMNAMHBI HA BbIBOP CTYAEHTA
MPEOCTABEHbI B TPEX OCHOBHbIX MAKETAX:

BpeHa-MeHemKMeHT HevipoMapkeTuHr YnpaBneHue npopaxamu
< bpeHd-meHedmmeHm < MoodenuposaHue nogedeHus < [lpodawu: opearusayus u
nompebumens ynpasneHue
</ Co30aHue Hogo2o mosapa u
MapkemuHe UHHOBayuli < [cuxopusuonozuyeckue Memoodsl < YnpasneHue npoueccom sedeHus
uccne008aHuli nosedeHus: nepe208opos
'  Kpocc-kynemypHbie KOMMyHUKaUUU npakmukym
' LeHosas nonumuka e mapkemuHee
/' Meduannaruposarue V' [cuxopusuonozus aMoyut, 7 i
npasneHue yensmMu NocmMasok
< TeppumopuansHelil GpeHdusz MOMUBAUUU U KO2HUMUBHbIX 2
LECLECCee ~/ B2B mapkemunz
< MapkemuHreosoe nnaHuposaHue
v

MapkemuHre eneqamsneHuti

HetipomapkemuHe

LKL

lpogatinuHe u duppepeHyuaneHas
ncuxonoaus

OK3AMEHDBI U ITOCTYTIAEHUE

[lng nocTynneHus Ha nporpamMMy Heo6XoAMMO CAATb ABa IK3aMeHa:

AHMMIACKUIA 93bIK CneuManbHOCTb «MapKeTUHr»

MapkemuHe u puHaHce!

Mporpamma BCTynuTeNLHOTO JK3aMeH COCTOMT 13 0bLLeit YacTu, BKIKOYAKOLLEN pasaensl no
3K3aMeHa 0AMHaKoBas ANs BCEX 3KOHOMMYECKOW TEOPUM, CTAaTUCTUKE W YNIPABNEHUIO OpraHu3aLmeit, a
HanpasneHui. TaKXKe CneLnanbHOM YacTu, BKAKOYAKOLLEN BONPOCh! N0 MAPKETUHTY.

@ TMoNHbBIN CNUCOK AMCLMNAWMH NPOTrPaMMBbl, MPUMEPbI 3a4ay 415 NOCTynneHus, obyyatowme

BMAEO Bbl MOXKETE HAMTU HA CTPaHMUKE NPOrpaMMbl Ha caiTe bakynbTeTa

B 2018 rogy Ha nporpammy BblAeneHo:

610AKETHBIX MECT mecT

Ans rpaxaad PO u NS 0byyeHus

NPUPABHEHHbBIX K HUM no 40roBopy
I

ans 0byyeHus
MHOCTPAHHBIX rpaXaaH

Mbl 6y,u.eM paAbl OTBETUTb Ha BallX BONPOCHI N0 BHEKTpOHHOFI noyre:

>< markt@econ.msu.ru

KOHTAKTBI




