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KonnyectBo MHpopmaumm, coompaemomt 3KOHOMUYECKNM
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[Tokynatenu c bonee onpeaeneHHbIMN YOeXXaeHUAMM
OTHOCUTENBLHO LUEH TPpaTUMM MEHbLLE BPEMEHN U YCUINNN Ha
NOUCK MHADOPMaLMK, YEM MOKYyNaTeNn ¢ MEHeEE
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OpueHTauna Ha ctTaTucTndyeckne « 00 beKTUBHbLIEY
OaHHble, NPeHebpexXeHne CyObEKTUBHOM
MHOPMAaLMEN KaK cneacTtBme «Hay4HOCTU»
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ObbsAcHEH eHOMEH «paboTbl Ha NoKasaTenb» W...
nonHoe HeBHMMaHUe K aTtomy Yy JII'NP cambix pasHbIX YPOBHEN

[lpnynHa — BaXXKHOCTb CyObLeKTUBHOU MHdopmaumnmn?
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