MAIT'NCTEPCKAA NMPOrPAMMA «MAPKETUHIM»: HABOP 2024 TOOA

Ha nporpammy 5 4
nocTynunm yesioBeka

31% 69%

Feorpachus
3 Poccus
Kutait
cTpaHbi Benapycb

BbinyckHuKM 6akanaBpuaTa

BLID
KocTpomckoli rocyaapcTaenHbii yHusepcner
NakbwKoyckuii yusepenTeT
MrMo

14 MITY umenn H.3. Baymana
Mry

By308B MMOA

MTYY Mpasutenscraa Mockasi
PAHXuIC
PYOH
PaY
Ypanbckuii heaepanbHbii yuusepcuter
DuHaHCoBbIN yHUBEPCUTET

UsKyXalCKMii MHCTUTYT TEKUHCKOTO TEXHONOMUHECKOro MHCTUTYTa

10 SkoHOM eorpadbuueckuit ousap
BMK Dunocodckui oMn
hakynbTeTOB BUICCH Hypdak
Mry orn Coudax

TpyRoycTPOACTBO HA MOMEHT MOCTYN/IeHUs

9%

= Fulltime

19%

w CTaxuposka / part-time

u He paborato, Ho nuy paboty

8% 64%

= He pa6oTtalo 1 He uuly paboty

Cdhepbl npocheccnoHanbHbIX UHTEPECOB

LleHoo6pa3oBaHue FMCG Pe K/1aMa KoHcantuHr
YcToliumBoe pa3BuTue MexayHapOMIHBINA MapKETUHI
Ynpasnetue npoekTamm Ma PKeTUHIroBble NccnegoBaHUA

BpeHauvHr pabotopatens EpeHﬂ"MeHe,D,)'KMeHT
MapkeTuHr B 06pasoBaHunmn YnpasneHue npopaxkamu PbiHoYHas aHanuTuKa

PbiHOYHbIE CTpaTerum KOHTEHT-MapKeTWHI SMM

Event-marketing HelipomapieTiHr MNpoaoBukeHue

MapketuHr HKO MepunannaHpoBaHue HOBeﬂeHme I'IOTpe6V|TeJ'|e[;I



